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University of Cambridge Museums (UCM) Marketing & Communications Coordinator
£27,057 - £32,277

Fixed Term to 31 March 2018

 .

University of Cambridge Museums (UCM), is one of 21 museum services nationally that have secured Major Partnership Funding from the Arts Council England (ACE).  Over the last three years, the UCM’s Connecting Collections  ACE-funded programme has begun to transform access to the exceptional collections and research resources of the eight University of Cambridge Museums. As part of this programme, a series of high-profile events and programmes, including Curating Cambridge, the Thresholds Poets, and the Discoveries exhibitions complement an imaginative and well-established programme for families, schools and lifelong-`learning audiences.  The UCM, in partnership with The Audience Agency, have carried out extensive benchmarking of audience data and used this and other studies to inform a new Audience Development Plan. The UCM have recently secured funding from ACE to continue this programme during 2015-18, enabling a continued strategic approach to increasing and diversifying audiences.  
This fixed term role (until March 2018) offers an exciting opportunity for an inspirational pro-active professional  to play a key role in promoting the University of Cambridge Museums to the media, public, stakeholders, funders and other institutions, through marketing and communications activity via print and digitally via the website and e-marketing. As well as promoting the UCM as a whole, and ensuring the UCM brand is used consistently and effectively across the UCM, you will provide support and assistance to those individual museums without specialist marketing resource.  You will also work closely with existing marketing and communications staff in the Fitzwilliam Museum and Kettle’s Yard.   

Your work will be informed and guided by the UCM Audience Development Strategy. You will work closely with the UCM Events and Audience Development Coordinator on audience research initiatives and the development and implementation of the strategy and plan, taking a lead on marketing and communications activities across the UCM, and contributing to the aspirations of the UCM programme.    
Offers of employment will be conditional upon the satisfactory outcome of a Security check. Whether an outcome is satisfactory will be determined by the University.
To submit an application for this vacancy, please click on the link in the ‘Apply online’ button on the advert published on the University’s Job Opportunities pages http://www.jobs.cam.ac.uk/. This will route you to the University’s Web Recruitment System, where you will need to register an account (if you have not already) and log in before completing the online application form. 
Any queries should be directed to recruitment@fitzmuseum.cam.ac.uk or Tel: 01223 764840.

Closing date for applications: 
Midnight 7 April 2015


Planned interview date: 
 
14 April 2015 



 The University welcomes diversity and is committed to equality of opportunity.

The University has a responsibility to ensure that all employees are eligible to live and work in the UK
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